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 Preface 
 What is the purpose of this handbook? 

 �is handbook is intended to be a reference for future Area, District, and 
 Group Level Public Information Committees. �e information in this handbook is 
 the result of the e�forts from previous H.A. World Conferences and the H.A.W.S 
 Public Information Conference Committee. �is Handbook was first created in 
 2018, and the original contents of this handbook contained materials put together 
 by the H.A. Arizona Area P.I. Committee. �e Public Information movement in 
 Heroin Anonymous is in its infancy, and the committee that formed the contents 
 of this book know only a fraction of what is possible when carrying the message 
 through various platforms. 

 In this handbook, you will find suggestions and resources such as: service 
 positions with their respective descriptions, various letter templates, experience 
 based suggestions for many activities that are common-place in Public 
 Information service work. All of the contents of this handbook will not be released 
 until approved by trusted servants from the Heroin Anonymous World 
 Conference, so that the message carried in this manual may be one in�luenced by a 
 power greater than ourselves, as expressed by a group conscience. 

 We hope that the information carried in the following pages prove to be 
 beneficial to your committee’s future endeavors.  Please  direct any questions to 
 the PI Committee, hawspichair@gmail.com 

 -Heroin Anonymous Public Information 

 “On the anvils of experience, the structure of our Society was hammered out.”  1 

 1  Twelve Steps and Twelve Traditions  . New York, NY:  Alcoholics Anonymous World Services, 1989. Print. 
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 What Is Public Information? 
 �e e�forts of any Public Information Committee can be best summarized 

 as taking actions to increase the general population’s awareness and accessibility 
 of Heroin Anonymous. 

 H.A. World Service Conference Public Information Committee 

 What we do on the H.A.W.S.C. Public Information Committee is produce, 
 provide, and present materials & resources for communicating with the public to 
 the Conference �loor for approval by the Fellowship. 

 “�e Public Information Conference Committee develops, initiates, and plans the means of communication 
 to the public, which is presented to the Conference for Fellowship approval.” 

 -Statement of Purpose from the H.A. World Service Manual 

 Heroin Anonymous Area/District/Group P.I. Committees 

 �e Public Information committee communicates clear and accurate 
 information about our program to the general public, and progressively makes 
 that information more available for those who seek it out. �is makes the H.A. 
 message of recovery more accessible to the heroin addict who still su�fers, vitaly 
 contributing to our fellowship’s primary purpose. We do this in a variety of ways, 
 always guided by group conscious and the 12 Traditions of Heroin Anonymous. 
 Although there are many ways to carry the message through public information 
 service work, the three mediums we will be focusing on are: 

 Word Of Mouth 
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 Many members of Heroin Anonymous are already doing Public Information 
 service work unknowingly. Most members, excited about a life void of dope and 
 filled with hope, have told our relatives and friends about the marvel that is 
 Heroin Anonymous. As a part of a Public Information Committee many members 
 will end up acquainted with the o�fice’s of local media representatives, doctors and 
 city o�ficials, and we are careful to speak only about Heroin Anonymous rather 
 than the opinions we may have about outside issues. 

 Writing Letters 

 Many of our contacts, professional or media, began  with a brief, humble 

 letter of introduction. �e age of “snail-mail” may soon be a thing of the past; 
 however, many individuals still rely heavily on email communications. �e 
 templates and examples for many of our letters will be included in the handbook 
 under their respective sections. �ese letters will o�ten be accompanied by other 
 items such as: Heroin Anonymous approved literature, business cards, and 
 meeting directories. 

 Multimedia Communications 

 Public Information is an exciting avenue for the Heroin Addict with a 
 creative side that is eager to give back. Audio and/or video entertainment is 
 created as a manner of attracting new prospective members to our fellowship for 
 the first time. In conjunction with these e�forts, members may also distribute and 
 display, with consent, various posters and �lyers containing enough information 
 to locate a meeting. 
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 Forming A Committee & Starting Public 
 Information E�forts 

 Truthfully, any well-intentioned PI e�forts are better than none. So, let’s 
 start with what is your message? We find it’s best to keep it simple, and suggest 
 starting by including information where your H.A. meeting(s) meet, the H.A. 
 preamble stating what an H.A. meeting is and is not, and the ways they can 
 contact your group or local H.A. fellowship. In the early days you may need to use 
 a member’s email or phone number for contact info, but as the fellowship grows 
 this should be shi�ted to something more o�ficial such as: a group/district/area 
 email, hotline, tradition compliant social media e�fort, or website. �ings to keep 
 in mind would be: not to have a representative of the fellowship on the level of 
 press, radio, film, or social media; that H.A. has no opinion on outside issues; that 
 the only requirement for H.A. membership is a desire to stop su�fering from 
 heroin addiction; and that our primary purpose is to help the still su�fering heroin 
 addict. 

 Once we know what our message is, then it’s time to discuss who we will 
 reach out to in the public domain. I would suggest that the Public Information 
 Chairperson or H.A. member who is interested in starting P.I. e�forts in their 
 community reach out to all the members in your group/district/area and invite 
 them to be a part of the committee. While there can be various sobriety time 
 requirements for involvement in service structure, we find that PI can be unique 
 because some of our greatest assets are our newcomers. Who better to help 
 establish connections with probation o�ficers and drug court judges than those 
 who are in their o�fices and courtrooms and living examples of our program? 
 What better testament to the e�fectiveness of H.A. than the change they watch our 
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 newcomers undergo as they get involved in our program? Sometimes newcomers 
 are more e�fective at finding ways to reach out to the still su�fering heroin addict, 
 since they are closer to their last use compared with our old-timers. PI members 
 with more sobriety time might better play the role of building and maintaining 
 these relationships and connections within our community once they are 
 established. �ose with experience can guide the committee, and use the group’s 
 experience as a working education on our guiding twelve traditions. 

 We have found it best to keep these PI committee meetings fun and 
 lighthearted. As the saying goes, “you get what you pay for” and since we are a 
 volunteer organization, we have found a need to keep morale up and the joy of 
 service high. We have seen successful PI committees meet in a variety of places 
 including: twelve step clubhouses, food halls, counter style restaurants, co�fee 
 shops, libraries and other venues that encourage creative thinking. Some groups 
 will just grab pizza and meet at a member’s home for the meeting. We suggest you 
 try your best to ensure that everyone’s voice and opinion is heard, no one member 
 has any more or less value than any other. Building an e�fective PI committee takes 
 time, but during the process a fellowship is built and newcomers are brought 
 under the wing of old-timers in service. Try to remember that everyone is there 
 for the same goal, to make the H.A. message of recovery more accessible to the 
 heroin addict who still su�fers. 

 Now you may be wondering, how do we get our message out? Starting small 
 and expanding from there, many PI committees have made meeting schedules or 
 �lyers and focused on getting them out to the local rehab facilities and sober living 
 houses. Additionally, community services, law enforcement, emergency services, 
 drug courts, and probation o�fices all come into contact with people who might be 
 su�fering from heroin addiction. �is is a great task for the newcomer, as some of 
 them may be familiar with these facilities. �e people or patients within these 
 facilities & organizations can’t attend an H.A. meeting if they don’t know where to 
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 find one. If there is a Hospitals & Institutions committee in your local H.A. 
 fellowship, you may want to work with them on contacting and maintaining 
 communication with these facilities. As time goes on, many PI committees find it 
 best to start rotating its focus on a monthly basis. �is way the committee breaks 
 up the task for a certain focus amongst its members, and ensures that in time they 
 will revisit the various areas of focus as the committee moves forward. 

 Here is but a brief list of examples of places to try to distribute HA information. 

 ●  Sober livings and treatment facilities 
 ●  Drug courts 
 ●  Parole and probation o�ficers 
 ●  Needle exchanges 
 ●  Medical Facilities 
 ●  Police and Fire Departments 
 ●  Homeless shelters 
 ●  MAT facilities and clinics 
 ●  Schools/Universities 
 ●  Churches 

 One of the most important things is to make sure everyone feels they have a 
 job or a purpose. �e last thing we want to do is make people feel unappreciated or 
 unwelcomed. In carrying our message, we have so much work to do that everyone 
 has a role in reaching the still su�fering heroin addict. 
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 �e various tasks that are involved in a Public Information Committee’s 
 running operations are rarely the role of one member. Each member of the 
 committee is encouraged to reach out for assistance from other addicts, 
 committee members, and even allies of recovery. It is suggested to elect or appoint 
 a main point of contact for each operation. 

 Public Service Announcement Committee 
 �is group is responsible for creating the multimedia content that will be used for 
 Public Information outreach. 

 Media Correspondence Committee 
 �is group finds and maintains connections with media personnel. 

 Professional Community Committee 
 �is group organizes with professionals and city o�ficials to identify new and 
 creative ways to cooperate together. 

 Helpline Committee 
 �is group will start and manage a phone line for those in need to call. 

 Panels Committee 
 �is group attends non-H.A. events and represents Heroin Anonymous. 

 Fundraising Committee 
 �is group hosts events to abate part of the committee's expenses. 

 Directories Committee 
 �is group creates, maintains, and makes accessible a list of the state’s active 
 meetings. 
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 THE TWELVE TRADITIONS OF HEROIN ANONYMOUS 

 1. Our common welfare should come first; personal recovery depends upon H.A. unity. 
 2. For our group purpose there is but one ultimate authority — a loving God as He may 
 express Himself in our group conscience. Our leaders are but trusted servants; they do 
 not govern. 
 3. �e only requirement for membership is a desire to stop su�fering from heroin 
 addiction. 
 4. Each group should be autonomous, except in matters a�fecting other groups or H.A. 
 as a whole. 
 5. Each group has but one primary purpose — to carry its message to the addict who still 
 su�fers. 
 6. A H.A. group ought never endorse, finance or lend the H.A. name to any related 
 facility or outside enterprise, lest problems of money, property or prestige divert us from 
 our primary purpose. 
 7. Every H.A. group ought to be fully self-supporting, declining outside contributions. 
 8. Heroin Anonymous should remain forever nonprofessional, but our service centers 
 may employ special workers. 
 9. H.A., as such, ought never be organized, but we may create service boards or 
 committees directly responsible to those they serve. 
 10. Heroin Anonymous has no opinion on outside issues; hence the H.A. name ought 
 never be drawn into public controversy. 
 11. Our public relations policy is based on attraction rather than promotion; we need 
 always maintain personal anonymity at the level of press, radio, and films. 
 12. Anonymity is the spiritual foundation of all our Traditions, ever reminding us to 
 place principles before personalities. 

 �e Twelve Traditions are reprinted and adapted with permission of Alcoholics Anonymous World Services, Inc. 
 Permission to reprint and adapt the Twelve Traditions does not mean AA is a�filiated with this program. AA is a program of 
 recovery from alcoholism. Use of the Traditions in connection with programs and activities which are patterned a�ter AA, but 
 which address other problems, does not imply otherwise.  2 

 2  THE TWELVE TRADITIONS OF ALCOHOLICS ANONYMOUS:  1.  Our common welfare should come first; personal recovery depends upon 
 A.A. unity. 2. For our group purpose there is but one ultimate authority – a loving God as He may express Himself in our group conscience. Our leaders 
 are but trusted servants; they do not govern. 3. The only requirement for A.A. membership is a desire to stop drinking. 4. Each group should be 
 autonomous, except in matters affecting other groups or A.A. as a whole. 5. Each group has but one primary purpose – to carry its message to the 
 alcoholic who still suffers. 6. An A.A. group ought never endorse, finance or lend the A.A. name to any related facility or outside enterprise, lest 
 problems of money, property or prestige divert us from our primary purpose. 7. Every A.A. group ought to be fully self-supporting, declining outside 

 10 



 �e H.A. Traditions 

 When doing Public Information, it is the principle of cooperation but not 
 a�filiation with outside organizations and programs (Traditions 6 & 7). Also, we 
 keep in mind that we have no opinions on outside issues or anything else outside 
 of the Heroin Anonymous program of recovery (Tradition 10). As members of our 
 Fellowship, we have the responsibility to maintain our principles by learning the 
 Traditions, adhering to them, and living them in our daily lives. Following the 
 principle of the 11th Tradition we seek to educate and share a  message of recovery 
 to the general public and the addict who still su�fers. 

 �e 11th Tradition states: 
 “Our public relations policy is based on attraction rather than promotion; we need 
 always maintain personal anonymity at the level of press, radio, and films.” 

 Anonymity 
 Many of us have broken our own personal anonymity to individuals of our own 

 choosing. Going outside the Fellowship to the press, radio, television or films is stepping 
 over the boundaries of grandeur to grandiosity. Personal recognition can only be 
 harmful when you bring your sobriety into the public’s eye as a member of H.A. 

 Media Interview Policies 
 While doing an on-camera interview as a member of H.A., you can be shadowed, 

 have your face scrambled electronically, or have your back to the camera. As a recovering 
 addict, you can do a full camera shot and mention your full name as long as you do not 
 mention H.A. in your interview. �at includes mentioning going to a H.A. meeting. 

 contributions. 8. Alcoholics Anonymous should remain forever nonprofessional, but our service centers may employ special workers. 9. A.A., as such, 
 ought never be organized; but we may create service boards or committees directly responsible to those they serve. 10. Alcoholics Anonymous has no 
 opinion on outside issues; hence the A.A. name ought never be drawn into public controversy. 11. Our public relations policy is based on attraction 
 rather than promotion; we need always maintain personal anonymity at the level of press, radio, and films. 12. Anonymity is the spiritual foundation of 
 all our Traditions, ever reminding us to place principles before personalities. 
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 If you are going to allow the media into your meeting, (via a group conscience), or 
 if you, as a member of H.A., consent to an interview, please have each member of the 
 media sign a Statement of Anonymity (see Protection of Anonymity Agreement on page 
 38). While this doesn’t absolutely safeguard the Fellowship, it certainly makes members 
 of the media more aware. 

 Cooperation Not A�filiation 

 �e subject of “cooperation not a�filiation” must be discussed as we start our 
 public information work. We can and o�ten do cooperate with outside 
 organizations. How many of us were referred to our first meeting by the judicial 
 system, a sober living, or treatment facility through meeting schedules created by 
 public information committees? When we provide outside organizations with 
 tradition compliant information and materials about our fellowship, we are 
 cooperating with them and making our fellowship attractive by showing that we 
 have found a way out of our heroin addiction through the twelve steps of H.A. 
 Over the years we have seen public information committees produce pamphlets 
 and other materials to be given out at rehabs, sober living, facilities, and drug 
 court systems. Some areas have produced business cards that have been handed 
 out through various organizations such as fire and rescue services, bail 
 bondsmen, and health departments. We have even produced audio public service 
 announcements for radio stations to broadcast. So, there is no issue with another 
 organization distributing tradition compliant materials and information we 
 provide them with. We are simply cooperating with them to reach the still 
 su�fering heroin addict. 
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 However, when we start to recommend or endorse these outside 
 organizations we have begun to a�filiate H.A. with an outside entity: whether it's 
 in our meetings, as a fellowship, or as a representative of H.A. By distributing the 
 materials of other organizations, we are directly a�filiating ourselves with them. 
 So, for example if we are recommending a rehab or sober living facility at our 
 presentations or meetings and it comes out that that organization is maybe 
 abusive to patients or heavily involved in political activities, we have now directly 
 tied the H.A. name into these public controversies. By a�filiating ourselves with 
 such outside organizations, actual or implied, we run the risk of pushing the 
 su�fering heroin addicts or their loved ones away from the twelve-step fellowship 
 that has saved our lives. �erefore, we don’t endorse, finance, or lend the H.A. 
 name to any outside organization; we don’t take a stance on any issue outside of 
 H.A. 

 To sum up, in a simple hard and fast rule we can cooperate with other 
 organizations by providing them with tradition compliant materials and 
 information for them to distribute. On the other hand, we can not a�filiate the 
 H.A. name with any of these outside entities by distributing their information, 
 endorsing, or recommending them in our H.A. e�forts. 
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 Attraction Versus Promotion 

 Tradition Eleven states: 
 “Our public relations policy is based on attraction rather than promotion; we need always 
 maintain personal anonymity at the level of press, radio, and films.” 

 In our meetings the most important person is the one who is not there; the 
 one who is still sick and su�fering. Our fellowship and sobriety depend on 
 reaching out to those who have not yet made it into these rooms. Very few 
 members of Heroin Anonymous have randomly stumbled upon a meeting without 
 being given some piece of information that guides them into the rooms. Getting 
 this information to those heroin addicts who still su�fer, whilst avoiding damage 
 to Heroin Anonymous or individual members lies at the center of Attraction 
 versus Promotion. 

 How do we attract new members to Heroin Anonymous? 

 Making our message available for newcomers to find is di�ferent from 
 actively promoting our program of recovery. Attraction, in our case, is placing 
 information related to our fellowship and program in a position that a su�fering 
 heroin addict can find it. Such pieces of information may be, but are not limited 
 to: web pages, �lyers, booklets, social media posts, speakers, panels, information 
 booths, posters, stickers, signs, audio and video presentations, and meeting lists. 
 �ese pieces of information may be placed in or sent to, though not limited to: 
 medical facilities, libraries, schools, jails/penitentiaries, rehabs, churches, courts, 
 businesses, town halls and news organizations. We always ask for permission 
 before displaying/leaving our information within any of these places. 
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 How do we avoid promoting Heroin Anonymous when carrying our message? 

 To understand how to make something attractive rather than promotional 
 we must look at what promotion is. Promotion, as it pertains to these pieces of 
 information, puts forward a promise of results; a statement or guarantee that 
 cannot always be delivered on. While inspiring stories of miraculous recovery 
 from heroin addiction do occur in H.A., promising these results to the public, or 
 to heroin addicts, can do great damage to our reputation. We must not proclaim 
 the greatness of our program in public, no matter how strongly we feel. Our public 
 information shall not claim: that we have a cure for heroin addiction, that our 
 program is better than another program of recovery, promises of wealth or 
 wellbeing, enticing possible members with gi�ts monetary or otherwise, a�filiation 
 with any outside enterprise, grandiose claims, matters that break the anonymity 
 of any member, figures that illustrate success rates, connection to any sort of 
 religious or spiritual group, or state opinions on matters political or medical. In 
 public we only state how Heroin Anonymous has improved our own lives, not how 
 it can change the lives of others. Our material should be in the tone of an 
 invitation, up for the reader to decide if they wish to accept. 

 Where does the H.A. member fit into this? 

 �e most attractive thing we can do as members of Heroin Anonymous is to 
 be beaming examples of what this program has given us. Carrying the program’s 
 spiritual principles into all aspects of our lives is paramount in this regard. Being a 
 conscientious, caring, and productive member of society helps to create a 
 situation where a sick and su�fering heroin addict may inquire about how that 
 person’s life ended up this way. Publicly announcing prior heroin addiction and 
 recovery there from, is not of concern to this fellowship and may be of great 
 benefit to other heroin addicts. Announcing publicly membership to Heroin 
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 Anonymous on the other hand, may threaten the anonymity of other members 
 and possibly cause harm to the fellowship. Matters related to Heroin Anonymous 
 should be le�t to pieces of information that do not identify the member or anyone 
 else within the program. If making a public presentation about Heroin 
 Anonymous, keeping your last name and personal details secret are in the best 
 interest of our fellowship. If inquired about the program during a presentation, 
 respond by stating along the lines of “I would be more than willing to discuss these 
 matters in private a�ter I conclude”. Protection of all of our anonymity helps 
 ensure that our program is one that is attractive for generations to come. 

 Need more information or have any unique circumstances? 
 Please feel free to email any questions or concerns to:  HAWSPIChair@gmail.com 
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 Starting A Hotline 
 Here are some of the main points and functions of a successful H.A. Hotline: 

 An H.A. Hotline is a mode by which new members can find our fellowship. �at is the 
 primary objective. �e availability of an H.A. Hotline can be the link between su�fering addicts 
 who are looking for a solution and finding the help they need. 

 �e first thing to do in order to start a hotline is to contact and research a 
 call-forwarding company. An internet search can direct you to several di�ferent types of 
 call-forwarding systems and websites, some free. Some require you to have physical hardware 
 or a constant internet source for the line to function, and others are accessed remotely and do 
 not require either of these. Some are even accessible through an email service you may already 
 use. Depending on the size of your H.A. Area fellowship and financial availability, you may want 
 to consider using a single phone for the calls to be forwarded to and have volunteers keep the 
 phone for an allotted amount of time before passing it o�f to another volunteer. �is requires a 
 high level of responsibility for the member keeping the phone. It is also important to keep in 
 mind that with this method you will have to pay for a cell phone service, it suggested to not 
 dictate one person in charge of paying the bill, it might be easier if the fellowship in your area 
 has a non-for-profit bank account for the payments to be automatically paid from.For a bigger 
 fellowship, a means of dividing the responsibility is probably more e�fective. Contact 
 call-forwarding companies to investigate your options. You can have volunteers that are 
 assigned to shi�ts of di�ferent lengths and can even have multiple volunteers assigned to answer 
 calls at the same time. Another method for dividing the responsibilities is to have each 
 homegroup take a turn. At your area’s meeting you can pass a book with the guidelines packet 
 mentioned below to be passed between groups and returned to the area the following month or 
 however long the people are able to hold it. 

 Once you have chosen a system, it is important to compile a guidelines packet that 
 outlines the responsibilities of your hotline volunteers. �ere is a sample of a guidelines packet 
 following these suggestions.  (***Please note that this sample is tailored to a specific phone 
 system and not all of the guidelines may apply to your approach). 
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 Once you have established the guidelines for your volunteers, outreach is necessary to 
 create a base of hotline volunteers. A hotline training event can be a useful way to get people 
 involved. All of the hotline volunteers must be trained in the chosen manner of your Area's 
 standards. Referring to the guidelines sample below will provide you with a solid understanding 
 of the functions and protocol of a successful hotline. It is crucial that volunteers are committed 
 to this important task. An answered call may make the di�ference between a su�fering addict 
 finding our fellowship and remaining without a solution. Inappropriate behavior by a hotline 
 volunteer can be incredibly harmful as well. Ongoing maintenance of your volunteer list is 
 necessary. Ensure that all of your volunteers are up-to-date on your procedures and have 
 everything they need to fill their role with the hotline. You will need a list of 12-Step volunteers 
 that can return the calls of people who need someone to talk to or need help getting to a 
 meeting. It is wise to utilize 12-step volunteers because they will have more ability to make 
 specific suggestions to the caller. Remember that volunteer operators who answer the hotline 
 are representing H.A. and cannot violate traditions while doing so, including information on 
 the traditions, and possibly the traditions checklist  into the guidelines packet might be helpful. 
 Your hotline answering volunteers will need a 12-Step   volunteers list, an updated meeting list 
 with all of the meetings in your Area, and a copy of the guidelines packet. 

 Allow enough time to be positive that your phone system is functioning properly before 
 adding volunteers to your call-forwarding system. �ere can be unforeseen bugs in the system 
 that may result in lost calls. Be sure that the line is working correctly by making regular 
 test-calls and staying in close contact with your call-forwarding company. Form a committee 
 that is dedicated to the success of your new H.A. Hotline. �is is important work and can take 
 significant e�fort to accomplish. A Hotline chair, outreach chair, Area/Intergroup liaison, and 
 phone-system coordinator are some of the roles to consider for your Hotline Committee. 
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 HEROIN ANONYMOUS 
 HOTLINE GUIDELINES 

 �ank  you  for  volunteering  your  time  to  help  the  addict  who  still  su�fers.  Our 
 major  objective  is  to  get  the  newcomer  to  an  H.A.  meeting  and/or  connect  them  to  a 
 12-step  volunteer  that  can  assist  them  further.  For  that  reason,  the  provided  meeting  and 
 12-step  volunteer  lists  are  your  greatest  tools.  �is  is  a  vital  part  of  the  H.A.  program; 
 your  assistance  may  save  a  life.  Remember  that  heroin  is  illegal,  and  we  must  protect 
 ourselves,  which  is  why  WE  STRONGLY  ADVISE  AGAINST  MEETING  PEOPLE  AT 
 THEIR  RESIDENCES.  We  also  strongly  suggest  that  NO  ONE  MAKE  A  12  STEP  CALL 
 ALONE!  It  is  important  to  keep  in  mind  that  we  are  not  professional  therapists.  We 
 encourage  you  to  share  your  experience,  strength  and  hope  as  the  situation  dictates,  as 
 well  as  the  times,  locations,  and  general  information  on  H.A.  meeting  procedures. 
 Please  read  the  short  chapter  "Working  with  Others"  in  the  Big  Book  of  Alcoholics 
 Anonymous.  It  will  help  immensely.  Volunteers  have  found  that  taking  part  in  this 
 important area of service is surprisingly rewarding. 

 ●  Begin  the  call  by  answering  “Hello,  _______  Area  of  Heroin  Anonymous,  how  may 
 I  help  you?”  �en  ask  the  caller  what  city  they  are  in  and  help  them  find  a  meeting 
 near them. 

 ●  Use the provided comprehensive meeting list organized by the city. 
 ●  If  a  caller  requires  more  than  just  information  on  meeting  times,  locations,  and 

 general  procedures,  ask  them  if  it  is  ok  for  you  to  take  down  their  number  and 
 have  a  12-step  volunteer  call  them  back.  You  may  choose  to  assist  the  caller  in  a 
 12-step  capacity,  but  always  do  so  using  your  personal  phone  number.  You  will  be 
 provided  a  list  of  HA  12-step  volunteers  in  each  of  the  major  cities  in  the  H.A. 
 _______ Area. 

 ●  �e  sole  purpose  of  the  H.A.  ______  Area  Hotline  is  to  carry  the  message  of  Heroin 
 Anonymous and to the addict who still su�fers. 

 ●  On  calls  received  of  a  business  nature  take  a  message,  name,  organization, 
 telephone  number  and  desired  information  and  pass  the  message  to  the  H.A. 
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 Area  Public  Information  Chairperson.  �e  chairperson  can  be  reached 
 at________________. 

 GENERAL RESPONSES 

 �e  people  that  call  our  hotline  may  be  in  di�ficult  circumstances.  Although 
 it  is  suggested  to  direct  a  caller  to  our  12  step  volunteers  first,  sometimes  that  may 
 not  be  so  simple.  If  the  caller  is  asking  for  help  for  something  other  than  meetings 
 and  appears  to  be  in  dire  circumstances,  what  we  say  may  run  the  risk  of  putting 
 lives  and  our  fellowship  at  risk.  H.A.  is  a  fellowship  that’s  primary  purpose  is  to 
 carry  the  message  of  our  program  to  the  next  sick  and  su�fering  addict,  not  all  of  us 
 are  qualified  to  give  advice  on  certain  situations  and  we  find  that  it  is  better  when 
 being  a  hotline  operator  to  stay  out  of  any  other  situation  other  than  the  12  steps. 
 It  might  be  better  to  direct  the  caller  to  people  that  can  help,  which  is  why  some 
 areas  find  it  beneficial  to  have  a  list  of  resources  available.  Remember  that 
 phrasing  and  tone  is  important  when  dealing  with  serious  situations.  Use  your 
 better  judgment  upon  how  to  handle  situations,  there  is  no  cookie  cutter  solution 
 when  responding  to  crises.  It  is  important  for  PI  committees  to  properly  train 
 hotline operators how to navigate in these di�ficult situations. 

 HOTLINE OPERATORS 
 AND CALLERS 

 For  the  purpose  of  keeping  the  caller  and  our  fellowship  safe,  Heroin 
 Anonymous  suggests  a  written  record  of  all  volunteers  for  our  hotline  with  a  short 
 description  of  all  calls  received.  �e  description  may  include  a  brief  account  of 
 what  the  call  was  about  and  what  your  response  was,  the  purpose  being  that  it 
 could  o�fer  further  insight  to  the  next  operator  about  how  to  handle  similar 
 situations.  Similarly,  being  that  we  are  humans,  mistakes  may  happen  and  having 

 20 



 this  list  may  help  to  hold  each  other  accountable  and  learn  from  each  other  how  to 
 best  serve  your  community  together.  Please  add  the  name/initials  of  the  current 
 hotline  operator  (probably  you)  in  the  space  provided  below.  In  the  spirit  of 
 anonymity last names are not required for both the caller and the operator. 

 DATE: 

 NAME/HOMEGROUP: 

 DESCRIPTION OF CALL: 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 

 DATE: 

 NAME/HOMEGROUP: 

 DESCRIPTION OF CALL: 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 

 21 



 DATE: 

 NAME/HOMEGROUP: 

 DESCRIPTION OF CALL: 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 

 DATE: 

 NAME/HOMEGROUP: 

 DESCRIPTION OF CALL: 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
 _______________________________________________________________________________ 
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 HOTLINE  TWELVE 
 STEP VOLUNTEERS 

 One  of  the  major  benefits  of  our  hotline  is  an  even  bigger  ability  to  carry  this 
 message  to  the  next  sick  and  su�fering  addict  and  bring  them  to  our  fellowship.  A 
 12  step  volunteer  refers  to  the  people  listed  below  who  have  o�fered  their  time  to 
 help  the  next  su�fering  heroin  addict  through  our  hotline.  �ey  are  available  to 
 lend  an  ear  or  pick  up  a  caller  for  meetings.  If  a  caller  requires  more  information 
 than  just  meeting  times  ask  if  they  would  like  a  12  step  volunteer  to  call  them  back, 
 and  if  they  agree  to  it  then  take  down  the  callers  number  and  location  to  connect 
 them  to  members  of  our  fellowship  nearby  to  them.  If  need  be,  remind  the  caller 
 that  all  information  shared  will  remain  safe  and  they  can  be  anonymous  if  they 
 wish.  �en  you,  the  operator,  can  call  one  of  the  names  nearby  the  caller  from  the 
 list  provided  below.  Ask  the  12-step  volunteer  if  they  are  available  to  do  a  12  step 
 call  for  a  hotline  caller,  if  they  agree  give  the  12  step  volunteer  the  callers  number. 
 If  they  decline,  move  on  down  to  the  next  volunteer  nearby  to  the  caller  on  the  list. 
 Remember:  many  12  step  calls  can  be  done  over  the  phone,  but  our  12-step 
 volunteers  may  meet  a  caller  in  person  if  they  feel  it  is  necessary.  Feel  free  to  add 
 your own name to the list for future hotline callers. 

 Name  Location  Phone Number 
 _________________________________________________________________________ 
 _________________________________________________________________________ 
 _________________________________________________________________________ 
 _________________________________________________________________________ 
 _________________________________________________________________________ 
 _________________________________________________________________________ 
 _________________________________________________________________________ 
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 HEROIN ANONYMOUS’ 
 HOTLINE DO’S AND DON'TS 

 DO’S 

 1  . Keep your phone’s volume on, and within reach  when you have the hotline, 
 answer all unknown callers. 

 2.  Keep your conversation short and explain that you must keep the line open to 
 help others.  If a caller requires more than info relating  to a meeting: ask the caller 
 for permission to take down their number and call them back from your personal 
 number. �is is the same process used when referring a caller to a 12-step 
 volunteer but does not need to be used unless the caller seems to need more than 3 
 minutes on the line. Remind the caller if need be, that their information will be 
 safe. 

 3.  Connect the caller with a 12-step volunteer if  needed.  You can choose to assist 
 the caller in a 12-step capacity if you wish, but must contact the caller using your 
 personal phone number. Contact volunteers from the list first and give the callers 
 information to them, use your judgment upon who to pick, and try to keep it local. 

 4.  Use the dial code *67 prior to dialing the caller’s phone number  from your 
 personal phone to protect anonymity, and keep your number hidden  . Always ask 
 the caller if they can receive unknown or blocked calls on their phone before using 
 this process. If not, refer the caller to a 12-step volunteer, as 12-step volunteers do 
 not necessarily have to use this process. Also do keep in mind that while having the 
 hotline, answering those calls should be a priority. Try to call them on a di�ferent 
 phone 

 5.  Share your experience, strength, and hope using  common simple wording. 
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 6  . If physical abuse is an issue, refer the caller to the proper authorities and local 
 community referral services. 

 7.  Advise callers to call 911 if there is an emergency. 

 8.  Refer calls for Public Information, i.e. requests for speakers, new meetings, 
 radio, T.V. or literature to your area’s Public Information Chairperson.  �ey can 
 be reached at ___________________________. 

 9.  Find a meeting nearby to the callers location.  Suggest that the caller arrives ten 
 minutes early for the meeting and to let someone there know it’s their first 
 meeting. You may also direct them to the H.A. world website to find online 
 meetings. 

 10.  If a situation arises that you are not sure how  to handle, take the caller’s name 
 and number then contact the Hotline Chairperson, or your sponsor. 
 11.  If they have access to the internet refer them to go to the website: 
 http://heroinanonymous.org 
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 DON'TS 

 1.  Don’t  turn your phone o�f, mute it, or ignore a call. 

 2.  Don’t  Stay on the line too long.  Try to keep the call to an average of 3 minutes. 
 �e hotline has long islands public information committee as  backup operators, 
 but if someone does call while you’re on a di�ferent call try to wrap it up as quickly 
 as possible and remind the caller we have to keep the line open. 

 3.  Don’t  make a 12 step call by yourself.  If you feel the need to step in and make the 
 12 step with the caller,  don’t forget to always answer the phone and don’t go alone. 
 Our 12 step volunteers are willing and able to make a 12th step call at any time, 
 utilize them whenever possible. 

 4.  Don’t  tell callers they will be met at their homes.  Let the H.A. member making 
 the call arrange a safe meeting place. 

 5.  Don’t  Recommend a specific treatment center, sober  house or halfway house. 

 6.  Don’t  Take a 12 STEP CALL yourself because you  think it might lead to a 
 "romantic encounter." 

 7.  Don’t  let your opinions distract from our primary purpose.  Heroin Anonymous 
 has no opinion on outside issues. �e main use of the hotline is direct people 
 towards meetings and our members. 

 8.  Don’t  Give medical, psychiatric, legal or behavioral health advice. 
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 9.  Don’t  involve yourself in someone's domestic problems.  If you believe the caller 
 is in danger ask them if they need you to contact the proper authorities,  if the 
 situation is dangerous we need to. (for more specific elaborations look to the 
 general response section on the next page) 

 10.  Don’t  advise specific action for domestic di�ficulties  (e.g., “I'd kick the bum 
 out.”). You may want to use your community's information and referral services, 
 which will direct them to professional counseling. 

 11.  Don’t  suggest they speak at your commitments, go to a particular meeting 
 over another  or compare meetings to one another.  Tradition one states:  “Our 
 common welfare should come first, personal recovery depends upon H.A. unity.” 
 Ask yourself the questions from the traditions checklist before answering detailed 
 questions about meetings. 

 12.  Don’t  compare fellowships.  �is is the Heroin Anonymous hotline, please keep 
 discussions about  only  matters concerning Heroin Anonymous  while holding the 
 hotline number. More information on this is in the  General Response  section. 

 13.  Don’t  use profane, racist, biased, or abusive language of any kind. Remember 
 you are representing Heroin Anonymous. 
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 LOCAL HOTLINES AND 
 REFERRAL SERVICES 

 Combatting  heroin  addiction  is  a  life  or  death  errand  that  has  caused  many 
 of  us  and  our  potential  callers  to  be  in  dangerous  situations.  Heroin  Anonymous 
 would  like  nothing  more  than  to  help  our  callers  to  the  best  of  our  ability  but 
 understands  that  there  are  many  things  active  addicts  experience  that  are  beyond 
 our  reach  of  support.  �ere  are  many  local  and  national  organizations  that  are 
 able  to  help  with  situations  like  those  mentioned  in  the  General  Response  section 
 including  medical,  psychiatric  and  professional  help  organizations.  Some  areas  of 
 H.A.  have  found  a  list  of  those  resources  to  be  very  beneficial  to  keep  on  hand  for 
 the  safety  of  Heroin  Anonymous  as  a  whole.  If  your  area  decides  to  include  a  list 
 of  these  resources  make  sure  it  is  well  stated  that  Heroin  Anonymous  is  not  allied 
 with  any  sect,  denomination,  politics,  religion,  or  institution  and  does  not  wish 
 to  engage  in  any  controversy;  we  neither  support  nor  oppose  any  causes.  As 
 hotline  operators,  you  are  trusted  servants  of  Heroin  Anonymous  and  should 
 approach  all  hotline  matters  as  you  would  with  all  other  matters:  with  tact  and 
 common  sense.  Always  keep  the  safety  of  our  fellowship,  our  members,  and  our 
 newcomers in the forefront of your mind. 
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 Twelve Point Social Media Guide for Heroin 
 Anonymous Public Information E�forts 

 Our goal with this document is to use the twelve traditions as a guide in our 
 social media presence. While social media was certainly not a concept in the time 
 that the traditions were written we feel the traditions are our best guidance here 
 as they are in all our twelve step e�forts. 

 1)  Unity: Do our social media e�forts promote unity  in our fellowship? If we feel or 

 are receiving feedback that our actions in social media are causing discord, 
 disunity or divisiveness in our fellowship we need to reevaluate our e�forts and 
 bring our decisions back to the group conscious. 

 2)  Group conscious: Once we get approval for our social  media e�forts from the 

 Group, District, Area, or Region we must develop a way for God to express himself 
 through some form of group conscience. Once approved we must form some type 
 of public information committee to review, vote on, approve and take 
 administrative responsibility over these social media e�forts. In our experience we 
 have seen several ways various groups have allowed group conscience to express 
 itself in their social media e�forts. 

 a)  Every group elects a PI chair that serves a committee  headed by a district or 

 area PI chair. �is forms a voting PI committee. Each representative has 
 been elected through group conscience. 

 b)  In smaller groups or areas, the PI chair hosts  a PI committee where he or she 
 invites and encourages members of the group or various groups to attend 
 the PI committee. �rough the right of participation each attending 
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 member forms a voting committee that the group conscious can be 
 expressed through. 

 c)  Some areas use a combination of these two methods. So, groups, districts, and 
 areas elect PI committee chairs. �ey then encourage participation from the 
 body politic. �rough right of participation all who attend have a vote to 
 express group conscience with the chair of the committee and its elected 
 group representatives, serving the committee and fellowship as a whole. 

 3)  With the only requirement for membership being the desire to stop su�fering 

 from heroin addiction, we feel we should attempt to reach out to all heroin 
 addicts. So, we should think of how our social media e�forts can reach all sectors 
 of the heroin addict population in our community. 

 4)  While each group or area’s public information chair or public information 

 committee operates autonomously of the other groups and areas, we must work to 
 ensure our actions aren’t negatively a�fecting other groups or Heroin Anonymous 
 as a whole. 

 5)  In our experience it's best to check all our actions  in our social media with the 

 thought, does this aid in our primary purpose of helping the still su�fering heroin 
 addict? If we feel we cannot answer this question with a firm yes then we should 
 reevaluate our e�forts. Our primary purpose is to help the still su�fering heroin 
 addict. 

 6)  We should never endorse, finance, or lend the HA  name to any related facility or 

 outside enterprise, lest problems of money, property, and prestige divert us from 
 our primary purpose. We don’t want to share, link, or refer people to other entities 
 through our social media e�forts. We have no control over what views and 
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 opinions they may express. We would hate to push away a su�fering heroin addict 
 or their loved ones because of perceived a�filiations with other entities. We also 
 don’t want to give outside groups any power or control over our fellowship or 
 message. 

 7)  We want to ensure that we are fully self-supporting in our social media e�forts. 

 We want to decline outside contributions ensuring that we are in no way in debt to 
 others. By supporting ourselves we protect ourselves from outside in�luences. We 
 keep our message purely that of the message of Heroin Anonymous. 

 8)  We may find that the members of our PI committees  are not well versed in 

 every form of social media that we may wish to use to spread information about 
 Heroin Anonymous to the general public. If we have the needed funds, we can 
 employ special workers to build our presence in the various forms of social media. 

 9)  We sometimes find it helpful to form subcommittees  whose sole focus is our 

 social media presence and its e�fectiveness and tradition compliance. 

 10)  We want to ensure in all our social media e�forts  that we have no opinion, for 

 or against, any outside issues. When we begin to state opinions for the fellowship, 
 o�tentimes we lose our focus on our primary purpose. We may even push heroin 
 addicts or their loved ones away from our fellowship and it’s precious message 
 that saved our lives. Also, none of us have the right to state an opinion that will be 
 seen as the opinion of the entire fellowship. 

 11)  We never want to attach any single member’s name or group of member’s 

 names to our social media e�forts. When we break personal anonymity at the level 
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 of press, radio, film, and social media we appoint ourselves as representatives of 
 the fellowship. �en our failings and shortcomings become the failings and 
 shortcomings that are associated with the fellowship. We have yet to meet the 
 heroin addict who can accurately represent us all. While we want to keep our 
 membership anonymous, we need to make a clear distinction between members 
 in secret groups and followers. If a group has members, admins, and moderators 
 we want to keep this list secret and out of the public eye. However, if we have 
 pages or accounts that can be followed by anyone in the general public we need not 
 be concerned. While we want to keep membership anonymous, we need to make a 
 clear distinction between members in a secret group and followers of a page or 
 account. If a group has members, admins, or moderators then we want to 
 maintain personal anonymity and keep this list out of the public eye. However, if 
 we have pages or accounts that can be followed by anyone in the general public we 
 need not be concerned. It does not break traditions to have an anonymously 
 operated social media presence that is open to anyone in the general public to 
 follow. �is speaks to the very essence of our public information e�forts. 

 12)  While the twel�th tradition has many implications,  our focus in social media 

 e�forts will be practicing our principles in all our social media a�fairs. We want to 
 display how the fellowship of Heroin Anonymous is a fellowship of members 
 practicing our guiding spiritual principles. With anonymity being the spiritual 
 foundation of all our traditions, we must also remember that all the members of 
 our guiding PI committees have equal authority and responsibility for our social 
 media e�forts. We are all humble servants of the same fellowship working towards 
 the same goal of helping the still su�fering heroin addict. 
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 Working With �e Media 

 Working with the media is an important part of Public Information service 
 work. Our faith in the 12 steps helps us maintain freedom from Heroin Addiction, 
 and this same belief allows us to carry the message of Heroin Anonymous with 
 conviction. �e initial goal of connecting with media personnel is to inform our 
 contacts of their unique opportunity to serve the public; this service appears in the 
 nature of publications that make the presence of Heroin Anonymous known. 

 Once consent to cooperate has been secured, a trusted servant should send 
 the anonymity acknowledgment and agreement documents (shown later in this 
 section). Informing our press connections of the importance of anonymity is 
 paramount to the sanctity of the fellowship. When the media personnel signs and 
 returns the form, save a copy to be kept on record, and we can now begin working 
 with the media representative to develop a press release. 

 Editors want it straight, concise and to the point. Remember the five W’s 
 and the H: Does your press release answer the questions- 

 Who, What, When, Where, Why and How? 

 Give them no-nonsense releases. Skip the quotes, remember the benefits, 
 keep packages small and dress up your release with headlines, bullets and 
 subheads. Also search for typos and other errors. Of course, don’t forget to include 
 a name and phone number to contact for more information. To sum it up: 
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 Remember the five W’s and the H 
 ●  Make it sharp 
 ●  Write to inform, not entertain 
 ●  Keep it honest and simple 
 ●  Include a contact name and number 
 ●  Be clear and visual 
 ●  Be focused and concise 

 A�ter the information in your release or article is printed or aired, be sure to 
 send a thank you note or letter. Be sure to keep a copy of the release for the Public 
 Information files. 
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 Introduction Letter  : a suggested format for a letter to make initial contact with various 
 media personnel. 

 https://docs.google.com/document/d/1VwJEN-nnvFyzFJAaLnXXFlzMtR0-b0Ge/edit?usp 
 =sharing&ouid=114600150902907821348&rtpof=true&sd=true 
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https://docs.google.com/document/d/1VwJEN-nnvFyzFJAaLnXXFlzMtR0-b0Ge/edit?usp=sharing&ouid=114600150902907821348&rtpof=true&sd=true


 Statement of Anonymity:  this is an example of a letter that details the importance of adhering 
 to the 11th Tradition. 

 https://docs.google.com/document/d/1bG3kXFBMl1DGAR7vXNoBKcml1kQrYuCS/edit?usp=sha 
 ring&ouid=105461311269251178242&rtpof=true&sd=true 

 36 



 Anonymity Agreement:  �is letter is intended to be signed in the case of an interview, so that 
 we have evidence that the media interaction will adhere to the 11th tradition. 

 https://docs.google.com/document/d/1TAyzz0NRtsywQCuMSa1zy7Odo3lI4HpP/edit?usp=shari 
 ng&ouid=114600150902907821348&rtpof=true&sd=true 
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 Event Invitation:  �is letter has been included in the case that your Area hosts an event that will 
 be open to press involvement. 

 https://docs.google.com/document/d/1OQ3VaRE5soZPcqQqTd2jMb2BMo2oGLf X/edit?usp=sha 
 ring&ouid=114600150902907821348&rtpof=true&sd=true 
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 Carrying �e Message �rough H.A. Public 
 Service Announcements 

 What Is A PSA? 

 A PSA is a Public Service Announcement. Public Service Announcements are o�ten 
 used worldwide to bring attention to important issues or messages. �ey di�fer 
 from paid advertisements or commercials, where people are o�ten enticed to make 
 purchases or donations. In keeping with the spirit of  “attraction rather than 
 promotion”  , Heroin Anonymous PSAs are a method of  providing information to the 
 public about our fellowship. 

 Broadcast media in the U.S. such as radio and television stations are required by 
 federal law to serve in the public interest. �ese stations provide free airtime for 
 local organizations such as Heroin Anonymous in the form of a PSA. Most states 
 and municipalities have local rules for airing PSAs, and it is suggested to look into 
 what the broadcasting standards are in your state or local area. 

 At the second H.A. World Service Conference in 2019, our fellowship approved the 
 use of Public Service Announcements in the e�forts to carry the message of H.A. 
 Guided by our 12 Traditions, our committee has since expanded our collection of 
 conference approved PSAs to include both visual and audio material which can all 
 be found at  heroinanonymous.org/public-info  . Using  these same principles, PSAs 
 can be produced by your committee to show that H.A. really is local. 

 In addition to the materials themselves, we also recognize the need for guidance 
 and suggestions for using and distributing these materials. �e following content 
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 hopes to aid our local H.A. fellowships in that regard. If a�ter reading this you 
 would still like to know more information about working with broadcast stations, 
 send your questions to  hawspublicinformation@heroinanonymous.org  . 

 Poster PSAs 

 Conference-approved poster PSAs containing H.A.W.S. information are available 
 on our website and can be used as is or customized for your Area/District. When 
 customized, make sure to leave enough information for those who wish to get 
 connected with your local H.A. fellowship. �e posters should provide the details 
 of the specific Area/District such as: 

 -  Area/District contact email/phone number. 
 -  Area/District website information. 
 -  Any local H.A. hotline number. 

 Some committees place poster PSAs in easy to find locations, and where a heroin 
 addict might see if they wish to get involved in our fellowship. When distributing, 
 always ask permission to leave a notice or poster up for H.A. It is important to 
 note that any usage of the “Heroin Anonymous” name or logo needs to meet the 
 H.A.W.S. policy outlined in the H.A. World Service Manual. In order to avoid 
 implied a�filiation, it’s also vital to include the following statement on any poster 
 or notice  “In the spirit of Tradition Six, H.A. is  not allied with any sect, denomination, 
 politics, organization or institution.”  To have an  informed group conscious of your 
 local H.A. fellowship, it’s also suggested that all PSAs be approved at the local 
 Area/District level first before distributing. 
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 For suggestions on making poster PSAs, see the example below or visit the “Public 
 Information” tab on the website. 

 (Poster PSA Example) 
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 Reaching Out To Broadcast Networks 

 Carrying the message of Heroin Anonymous is a collaborative e�fort. �erefore, we 
 suggest that reaching out to broadcast networks be carried out via the group 
 conscious of your local Area/District or P.I. committee. 

 At most stations you can contact either the community relations/public service 
 director or the program director who tend to handle PSA matters. We have also 
 found that personal deliveries of the PSA o�ten result in an opportunity to share 
 H.A. information and emphasize the importance of anonymity and 
 non-a�filiation. Heroin Anonymous is not well known, we suggest sending a cover 
 letter with the PSA that includes background information and our non-profit 
 status. Explain who you are and where you are from, making it clear you are a 
 volunteer committee member of H.A. Identifying yourself as a member of H.A. is 
 not breaking the Traditions, however we encourage you to use just your first name 
 and last initial only. 

 Generally, there are two kinds of PSAs that radio stations will take. 

 �e first would be an audio file that your committee provides to the radio station, 
 which if approved would be played on air. Most stations accept PSAs that are in an 
 mp3 format (check with the station first to find out). �ere are some available for 
 use on the H.A.W.S. website. 

 �e second would be a written copy you would provide to the station, in which the 
 on-air personality reads themselves. If this option is chosen, you may want to 
 request that the station lead into an H.A. radio PSA with a statement such as 
 “Here is a public service announcement from Heroin Anonymous.” 
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 Although longer PSAs give you more time to carry the message, consider sending 
 the station a shorter version. O�ten a 10, 15, or 20 second PSA can fit into any 
 available time slot when a longer one like 30 or 60 seconds will not. You may want 
 to send both a longer PSA as well as a shorter one, or a slimmed down version of 
 the same PSA. 

 Some P.I. committees have found it helpful to email stations the audio file or URL 
 to the download pages for the audio PSAs found on the HAWS website. 
 Pre-recorded audio PSAs in MP3 format, with scripts, are available for download 
 here  . Your area or district P.I. committees may have  locally produced PSAs as well. 

 When submitting a PSA include: 
 -  Organization name - “Heroin Anonymous of [your Area/District]” 
 -  Address and phone number - Local Area/District info or use H.A.W.S. 

 address. 
 H.A. World Service, Inc. 
 24 W Camelback Rd. 
 PO Box 587, Suite A 
 Phoenix, AZ 85013 

 -  Non-profit status # or documentation when applicable. 
 -  Name of station contact and their phone number. 
 -  Start and stop dates for the PSA to air. 
 -  Easy to read font and formatting. 
 -  Length in seconds of PSA - If giving them a version to read on air, time the 

 copy while reading at a normal speed. A copy that is too long will not be 
 used. 
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 Here is a suggested letter format for reaching out to broadcast networks to air an H.A. PSA. 

 Dear radio station staff, 

 Heroin Anonymous (H.A.) is an all-inclusive fellowship of people who have found a better way of life, free from 
 heroin addiction. Our fellowship is based on a twelve-step program of recovery–and for those who wish to join us, 
 we are here to share what we have found. There are no dues or fees for membership; the only requirement is a desire 
 to stay sober. We are here to assist the next person seeking help with their own heroin addiction, and hope to 
 collaborate with your station in making recovery more available to those who are seeking it. 

 Enclosed are public service announcements which we hope you will find in a format suitable for your station. If 
 possible, we request that you lead these with a statement such as “  Here is a public service announcement from 
 Heroin Anonymous.  ” If you would like to know more about us, please contact me via the phone number or email 
 address located in the signature. 

 START:  Immediately 
 STOP:  June 1, 20XX 

 PUBLIC SERVICE ANNOUNCEMENT : 
 ”A Way Out” - 15 seconds [Attach or provide audio clip(s) with email/letter.] 

 “Do you want to stop using? Haven’t figured out how to quit? Well we’ve been there, we know how it feels, and we’ve 
 found a way out. 

 For more information, visit heroinanonymous.org and find a local H.A. meeting near you.” 

 [OR give them just a transcript to read, as example below] 

 PSA - 30 seconds 

 “Heroin Anonymous is a non-profit fellowship of people who have found a solution to heroin addiction. There are no 
 dues or fees for H.A. membership, and we are not allied with any sect, denomination, politics, organization or 
 institution. We are fully self supporting and our members consist of individuals who have found a better way of life. In 
 H.A., our primary purpose is to stay sober and help other heroin addicts to achieve sobriety. 

 For more information, visit heroinanonymous.org and find a local H.A. meeting near you.” 

 Thank you for your time. 

 Sincerely, 

 [Your name & contact info] 
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 It’s best to contact more than one station, e�forts to get public information about 
 H.A. on air should not be exclusive with any one station. To be most e�fective, try 
 to contact every station in your area. 

 Stations o�ten receive emails, letters, and calls all day long. It’s not always easy for 
 them to remember every contact. Most stations will have a contact number or 
 directory to get a hold of the program sta�f. Experience has shown that it is good 
 practice to make a follow-up call; giving your first name, the reason you’re calling, 
 and leaving contact information. If you get their voicemail, make sure to leave a 
 clear and concise message for the sta�f to return your call. Email can also be a good 
 alternative to calling, but be sure you are as specific as possible in the email. 

 A�ter submitting your request, sta�f will usually follow up to let you know whether 
 your PSA has been accepted or not. Some stations may air your PSA several times, 
 while others may air it only once. And of course, some stations will choose not to 
 air it. �ere is a great deal of competition for these spots. It should be noted that a 
 producer’s “no” doesn’t necessarily mean “never”. Asking if and when you may try 
 again and what you could do di�ferently next time could make all the di�ference. 

 When a station has aired the PSA, a thank-you note to that station on behalf of 
 H.A. has proven to be vital in maintaining a professional relationship. (And the 
 station is sure to appreciate it!) 
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 Working With Professionals 

 With this position, there is a responsibility to maintain a level of 
 professionalism when dealing with public figures and media outlets. We are 
 always a representation of our fellowship wherever we go, but this may be the only 
 opportunity someone like a police chief or journalist has to meet with sober 
 members of our groups. Some things to keep in mind are protecting anonymity, 
 not taking a political stance regardless of your personal beliefs, being clear on 
 what H.A. is able to do for them as well as our limitations, and these people are 
 not in our fellowship, so the use of war stories about our using days may not be an 
 e�fective approach. 

 Below is a sample letter that was sent out to various Mayors, 
 Congressmen/Congresswomen, Senators and the Governor. While the letter is a 
 good jumping o�f point, the e�fectiveness really lies in the persistence and follow 
 through. Another thing to keep in mind is to be prepared when you do get a 
 meeting. Have talking points, ideas on how H.A. can help their community, recent 
 statistics both positive and negative and experience of how we have worked with 
 other communities in the past. Sharing some of your own experience is 
 important, but don't focus on yourself too much, instead on how the fellowship is 
 prepared to help their problem. 
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 Professional Community Introduction Letter 

 https://docs.google.com/document/d/1W8N81c9QF7lwQSinB6Lx2-PqIi1T2CRf/edit?usp=sharin 
 g&ouid=114600150902907821348&rtpof=true&sd=true 
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https://docs.google.com/document/d/1W8N81c9QF7lwQSinB6Lx2-PqIi1T2CRf/edit?usp=sharing&ouid=114600150902907821348&rtpof=true&sd=true


 H.A. Presentations 

 H.A. presentations are meant to assist in sharing info about Heroin Anonymous with the 
 public. Generally, most H.A. presentations aim to share these 5 things: 

 A.  What H.A. is. 
 B.  What it is NOT. 
 C.  How we can help. 
 D.  What recovery in H.A. is like. 
 E.  Where/how they can find us. 

 �e type of presentation H.A. members might use depends on the setting in which the 
 presentation is being held. A presentation made to treatment center or hospital sta�f 
 may not be equally appropriate for a presentation made to students at a highschool. PI 
 committees and their members should always consider the context and content of a 
 presentation in order to more e�fectively capture your audience and carry the message. 

 A slideshow presentation has been created to help guide H.A. members in accurately 
 conveying information about our fellowship & program in settings where a presentation 
 would be more e�fective in carrying the message to those who are interested. �is 
 presentation is designed in a way that the H.A. members presenting can touch on the 
 points for each slide, and at the same time leaves room for discussion as it arises 
 amongst those listening. �e slideshow file is editable when downloaded, and allows for 
 adaptation to fit the needs of the presentation setting or local H.A. fellowship. Local 
 Districts/Areas are encouraged to include their information along with the H.A.W.S. 
 website. 

 [Presentation Link] 
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 Guidelines & Suggestions For Leading Presentations 

 1.  Be on time & look your best, you may be their first or only impression of an H.A. 
 member. 

 2.  Avoid telling “war stories” and sharing personal opinions, hold discussions about H.A. 
 matters only. 

 3.  Remember that we are all simply members, not experts, when speaking about H.A. and 
 that no one person can fully represent our entire fellowship. 

 4.  �ose presenting should have experience with the 12 Steps and 12 Traditions of H.A., 
 especially because presenters o�ten receive lots of questions regarding our fellowship & 
 program of recovery during presentations. 

 5.  Presenters may also find it helpful to read the “Non-H.A. Events” section at the end of 
 this Public Information Service Manual. 

 6.  Provide print outs of the H.A. Steps & Traditions or hand out relevant 
 Conference-approved pamphlets to the audience to aid in presentations. 

 7.  Contact with professionals and/or the public is vital 12th Step work. �e purpose of H.A. 
 is to help other heroin addicts to achieve sobriety, and PI service work is no di�ferent. 
 You can help professionals better inform their clients about H.A. and our message of 
 recovery where no one else can. 

 �ere may be an opportunity to provide regular, recurring presentations with a facility or 
 organization. �ese are usually best coordinated by finding dedicated committee 
 members to host the presentations on an annual or semi-annual basis, and by building 
 and maintaining a good relationship with the facility. 

 We suggest that presenters allocate a certain amount of time for each segment of your 
 presentation, while still allowing time for discussion and Q&A. It’s usually better to 
 finish early than to run over time or jump too fast into the presentation. You can always 
 come back around at the end if the audience has questions or there's extra time. If this is 
 the first time someone on your committee is presenting, it may be helpful to rehearse 
 parts of the presentation ahead of time or do a “mock” presentation to get a better feel 
 for it. (And don’t forget to pray!) 
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 Attending Non-HA Events 

 �e 12 steps do not have a monopoly on recovery in today's day and age. 
 Eventually, the opportunity will arise for Heroin Anonymous to be invited to 
 events that are a congregation of individuals from various pathways of recovery. A 
 working knowledge of the 12 traditions is invaluable in this position. Our primary 
 purpose in public information is to spread awareness of the presence of Heroin 
 Anonymous. 

 We have found that carrying the message of recovery is best done with 
 another recovering heroin addict, and so too is it that providing information 
 about H.A. to the community should be done with another member of Heroin 
 Anonymous. Periodically your area may be invited to participate in things such as 
 opioid summits, health and wellness events, benefit run/walks, addiction/recovery 
 awareness conventions, local community meetings, and other types of events and 
 gatherings where H.A.s services can be of use to the community. 

 We do NOT provide 

 ● drug education 
 ● therapy 
 ● medical or psychiatric treatment 
 ● chemical dependency treatment 
 ● drug addiction research 
 ● propaganda of any form 
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 Remember that what Heroin Anonymous has to o�fer the world is recovery 
 through the 12 steps of H.A. and that we simply wish to o�fer what worked for us. 
 It might be helpful to provide basic information about meetings, sponsorship, 
 H&I work, steps, and traditions. Emphasize that we are an all inclusive 
 community recovery resource with no dues or fees for membership, and that our 
 primary purpose is to carry the message to the heroin addict who still su�fers. 
 H.A. is a spiritual, not religious, program. 

 Before attending community events, it is useful to prepare materials that 
 will help in informing the public about H.A. including meeting lists, pamphlets, 
 and any other pieces of informative Heroin Anonymous literature. Banners/signs 
 can also attract interest to your booth/table. Talk to the facilitators to see what else 
 you might need to provide, such as tables, chairs, or a tent. Talk to your other 
 committee members to get a better understanding of what materials are practical 
 for the type of event you are attending. 

 �e public and professional community are sure to have an abundance of 
 questions about H.A. and it is our responsibility as members to respond to them 
 through the spirit of tradition. Our interactions with them may be the only time 
 they ever meet a member of our fellowship, and we need to be reminded that 
 when we are dealing with the public we become the face of H.A. whether we would 
 like to be or not. For this reason when we are being asked a question about H.A. in 
 these settings, it is vital to have a comprehensive understanding of the 12 
 traditions. You are a living example of what the program has to o�fer, share how 
 H.A. has worked for you! 
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 Commonly Asked Questions 

 Here are some questions that have been asked about our fellowship that 
 we have found a high importance in listing, with some suggestive material that 
 should be considered when responding. 

 “Although I’m not an addict or member of H.A., I’d like to make a donation to 
 your cause! How can I go about doing so?” 

 At many public events there will be other non-profit organizations that will 
 take donations, so it is common that people take interest in wanting to give money 
 or charity to a beneficial fellowship like H.A. �e public doesn’t know what our 
 traditions are or the significance of why we follow them. We may need to inform 
 them of our 7th tradition, that we don’t take outside contributions and find 
 importance in being fully self-supporting. 

 “Is H.A. a part of A.A. or N.A.?” 

 Despite the commonalities between the structure and purpose of these 
 programs, we are still separate from any other 12 Step Fellowship. In the spirit of 
 our 6th Tradition, it is recommended that we respond accordingly, not a�filiating 
 ourselves with any other outside enterprises. In H.A., our primary purpose is to 
 carry the message to the heroin addict who still su�fers. 
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 “Do you need to be clean to attend meetings?” 

 “Are fentanyl/oxycontin or other opioid addicts welcome in H.A.?” 

 “Are those who are on Medically Assisted Treatment drugs considered clean?” 

 All of these questions pose very di�ficult responses from within the entirety 
 of our group conscience. We may be tempted to answer with an opinion of our 
 own, but that is not a representation of how our fellowship feels as a whole. 
 Although as members of H.A. we o�ten promote a lifestyle of complete abstinence 
 from all drugs and alcohol, nobody in this fellowship can tell others whether they 
 are or are not powerless over other substances. Falling back on our standard of 
 traditions, we’ve found it best to resolve this inquiry with a statement similar to 
 that of our 3rd Tradition: “�e only requirement for H.A. membership is a desire 
 to stop su�fering from heroin addiction”. 

 “Why is heroin such a problem?” 

 “How are all these drugs coming into our country?” 

 “Is fentanyl worse than heroin?” 

 Such questions as these are o�ten asked and may not even seem like they 
 should be thought over carefully, but truthfully they are outside issues that we 
 have no business in answering directly. We all have our own individual beliefs on 
 subjects like these, but keeping in mind that we are representing the fellowship, 
 we should withhold from delving into such topics. In spirit of our 10th Tradition 
 which states “Heroin Anonymous has no opinion on outside issues; hence the H.A. 
 name ought never be drawn into public controversy.”, we should refrain from 
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 taking any viewpoint on these types of inquiries. Here in H.A. we are concerned 
 only with recovery. 

 “What treatment center should I get my loved one into?” 

 “What’s the best sober living around here?” 

 “Do you think methadone/suboxone/vivitrol/etc. should be used by those in 
 recovery?” 

 Taking the time to think critically about our reactions to impulse-provoking 
 questions like these, we should always maintain consciousness about removing 
 our personal feelings on such matters that are not related to Heroin Anonymous. 
 We feel that medical advice is best le�t to the professionals, and even if our 
 members have careers in the field of recovery we recommend that they not give 
 such counsel when representing H.A. We may have a lot of experience with other 
 types of recovery programs and pathways, but it is suggested that we do not share 
 them in detail to avoid endorsing or a�filiating our fellowship with those 
 enterprises and organizations. 

 “Why do members remain anonymous, are you a secret society?” 

 �e topic of anonymity is o�ten brought up by those who don’t understand 
 our need for it. It might be asked why we practice it or if we are trying to keep 
 secrets because of it. Understanding the value of our traditions comes with 
 experience, and explaining it to the best of your ability still may not be su�ficient to 
 them. In some cases all we can do is describe our 12th Tradition that reads 
 “Anonymity is the spiritual foundation of all our traditions, ever reminding us to 
 place principles before personalities”. 
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 Training your fellow accompanying members in practical situations that 
 might occur during the event is a great tool for preparation. Go over the 
 commonly asked questions, and have them practice playing out di�ferent inquiries 
 and answers. Remind them of the utmost importance of our traditions, and ask 
 them to go over this portion of the PI handbook or its entirety if possible. 

 Some public events that H.A. would be represented at could have media and 
 news coverage. It is suggested that members follow the 11th tradition that states 
 “Our public relations policy is based on attraction rather than promotion; we need 
 always maintain personal anonymity at the level of press, radio, and films”. It is 
 advised to read the Working With �e Media portion of this handbook and to 
 communicate to the media the importance of our tradition of anonymity. We don’t 
 necessarily need to avoid the media altogether, but we feel the traditions should 
 not be sacrificed in place of spreading awareness about H.A. In this handbook we 
 have provided an Anonymity Agreement letter that can be used to safeguard 
 ourselves and our fellowship in such facilitated media situations. 

 Ultimately, events that place us together with other recovery resources and 
 organizations creates a greater opportunity for us to carry the message. People 
 will want to know where they can get to a meeting in their area, and how they can 
 become a part of our fellowship. Medical professionals will want information 
 about us so they can refer their patients to our meetings. If there are institutions 
 that want information on how to get a meeting started or have an H.A. member 
 come speak at their facility, it is suggested that you inform them about your area's 
 Hospitals and Institutions services and help them get in contact with a member of 
 that committee. Working closely with H&I at these events can be really e�ficient in 
 spreading awareness about what H.A. has to o�fer. Having recovery and healthcare 
 professionals leave their business cards and exchanging contact information are 
 great ways to establish relationships with members of your community. Within 
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 tradition, use the resources available to you to network with the types of 
 institutions that H.A. can o�fer services to. Reach out to your local H.A. 
 community for assistance or contact H.A.W.S., we are happy to help with any 
 questions! 
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